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For more than a
decade, the Elliotts
have been producing
educational marketing
tools for the
University. These
represent only a very
small sampling of
hundreds of
campaigns, web sites,
interactive educational
materials, event
promotions and fund-
raising tools used by
the school.
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for the Commission on Colleges of the
Southemn Association of Colleges and Schools

Support the University of North Florida
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InteloQuence-

is a unit of elliott commUhications & design, inc.
214.390.3777 hup://www.inteloquence.com





